
Ljubljana, October 17 2013, CoBIK annual conference

CoBIK 2013 survey on 
internationalization of high-tech 
Slovenian SMEs
ii
Maja Makovec Brenčič, PhD
Matevž Rašković, PhD
Matej Černe, PhD
Aleš Pustovrh, PhD candidate
Mladen Dakić

page  1Ljubljana, October 17 2013, CoBIK annual conference



Ljubljana, October 17 2013, CoBIK annual conference

Innovation activities of Slovenian high-tech 
SMEs  in the last 3 years
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Source: CoBIK high-tech SMEs’ survey 2013 (n=252)

I…introduced a new product or service in domestic market

I…introduced a new product or service in foreign market

I…founded or co-founded a new company based on your own 

knowledge and expertise

YES NO
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Where did you found or co-found a new 
company over the last 3 years?
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Source: CoBIK high-tech SMEs’ survey 2013 (n=52)

... In SLOVENIA

... ABROAD

... In SLOVENIA and ABROAD

Among high-tech SMEs

which founded or co-

founded a company in last 3 

years (n=52)
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Share of revenue abroad among  high-tech 
SMEs doing business abroad
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Source: CoBIK high-tech SMEs’ survey 2013 (n=91)

Of revenue…

36 % of Slovenian high-

tech SMEs generate 

some revenue abroad

Average share of 

generated revenue 

abroad among these 

high-tech SMEs is 30 % 

of revenue Among high-tech SMEs

doing business abroad 

(n=91)
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Does your high-tech company do business or in any other way 
collaborate abroad/with foreign partners?
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Source: CoBIK high-tech SMEs’ survey 2013 (n=178)

YES (70 %)

NO (30 %)
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Achieved prices and generated added value in 
foreign markets
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Source: CoBIK high-tech SMEs’ survey 2013 (n=122)

I…PRICES in foreign markets

I…ADDED VALUE in foreign markets

same as in domestic market higher as in domestic market lower as in domestic market
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High-tech SMEs’ attitudes towards foreign 
markets (1-7 scale)
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Source: CoBIK high-tech SMEs’ survey 2013 (n=122)

We followed our clients abroad.

In our most important markets we have a leading or strong 

market position.

For us domestic market is most important.

We are present in foreign markets with other functions (i.e. R&D, 

manufacturing etc.), not only sales. 
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info@cobik.si
www.cobik.si
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